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1. Headline Findings

Satisfaction ratings are up on 2011

1.1 Overseas visitor satisfaction ratings with trips to Wales are up on 2011. The two
highest ratings are ‘quality of the natural environment’ (9.5 — up from 9.2 in 2011) and
‘friendliness of people’ (9.5 — up from 9.3 in 2011). These are similar average scores
to those given by UK visitors.

1.2 Commercial aspects of the destination, which were rated much lower than other
attributes in 2011, have improved significantly. These include ‘value of money’ (8.8 —
up from 8.1), ‘places to eat and drink’ (8.8 — up from 8.1) and ‘shopping’ (8.9 — up
from 8.2).

1.3  Attraction ratings are all significantly higher than in 2011. ‘Overall enjoyment’ of
attractions is up significantly from 8.7 to 9.2.

Trips to Wales meet or exceed expectations

1.4  Most (87%) new/lapsed visitors, and even the majority (57%) of repeat visitors say
post-trip that their trip to Wales was better than expected. Wales offers a very
pleasant surprise to many overseas visitors, especially its natural beauty.

Significant rise in outdoor activities

1.5 The motivation to take part in outdoor activities during a trip to Wales has risen
significantly from 14% in 2011 to 31% in 2013. The dry and sunny weather this
summer compared to 2011 may have played a part in this increase.

Motivation to visit South East Wales differs greatly from the other regions of Wales

1.6  South East Wales is different from the other three regions in terms of motivations to
visit. “To visit places / historical sites etc’ (motivation for 85% of visitors) is much
higher than in the rest of Wales (68%).

1.7 On the other hand ‘to enjoy landscape / countryside / beach’ (56%) is lower than the
rest of Wales (71%), and ‘to take part in outdoor activities’ (19%) is much lower than
the rest of Wales (46%).



Castles and historic attractions are particularly interesting to overseas visitors

1.8 Visiting a castle or historic attraction is by far the most frequently mentioned specific
reason for visiting Wales, featuring in three out of five (61%) trips. Propensity to visit
Wales’ castles and historic attractions appears to be higher among nationalities
which are not used to seeing such sites in their own country, especially Americans
(68% have visited castles or historic attractions).

Self catering accommodation is rated particularly high

1.9 Accommodation in Wales is generally well rated by overseas visitors. The average
overall satisfaction rating is 9.0.

1.10 Self catering accommodation is particularly well rated, averaging 9.5 for overall
satisfaction.

Strong intentions to return

1.11 Almost all (99%) repeat visitors and most (77%) new/lapsed visitors say they will
‘definitely’ or ‘probably’ return to Wales in the next few years.

1.12 Intentions not to return soon are more likely to be related to circumstances (e.g.
geographical distance from Wales) than satisfaction because during-trip and post-trip
satisfaction ratings are so high.

Extremely high advocacy for Wales

1.13 All thirty (100%) respondents in the follow-up survey say they would ‘definitely’
recommend Wales to a friend or relative. Some are already doing it.



2. Background and Methodology

What is the Wales Visitor Survey?

2.1  Visit Wales conducts a survey of visitors to Wales during their trip approximately
every two years. Surveys similar to the 2013 survey have been conducted since
2000. Visitors are categorised into three specific markets: UK Staying, Day and
Overseas.

2.2  The main objectives of the Survey are to understand in more detail:
=  Profile of visitors to Wales
=  Satisfaction with visit — during-trip and post-trip
= Motivation for visiting
=  Accommodation and transport used
=  Attitudes towards sustainability of Wales as a destination

2.3 In 2013 the topic of ‘information needs of visitors’ has been researched in detail
during the Visitor Survey and in supplementary focus groups; this whole topic is
covered separately in a stand-alone report.

How was the 2013 Survey conducted?

2.4  Visit Wales commissioned Strategic Marketing to undertake the Wales Visitor Survey
in 2013. The Survey was conducted using three methods:

= 3,323 face to face interviews during trip

= 750 follow-up telephone interviews post-trip with a representative
sample of visitors from the face to face survey

= 5 focus groups with visitors (fo explore the subject of information
needs; reported separately)

Face to face interviews

2.5 Face to face interviews took place at 55 sampling locations around Wales, consistent
with previous Visitor Surveys. A full list of the locations is included as an appendix.

2.6  Sampling quotas were set by local authority area (i.e. where the interview took place)
in proportion to the universe of visitors to Wales taken from data in the Great Britain
Tourism Survey, the Great British Day Visitors Survey and the International
Passenger Survey.

2.7 The breakdown in number of face to face interviews by local authority area and
region of Wales (i.e. where the interview took place) is shown below:



2.8

Region No. of face to face Local authority area (where the No. of face to
interviews interview took place) face interviews
North 993 Anglesey 162
Conwy 227
Denbighshire 162
Flintshire 69
Gwynedd* 289
Wrexham 84
Mid 343 Ceredigion 178
Powys 165
South West 677 Carmarthenshire 157
Neath Port Talbot 65
Pembrokeshire 255
Swansea 200
South East 1,310 Blaenau Gwent 52
Bridgend 75
Caerphilly 156
Cardiff 402
Merthyr Tydfil 40
Monmouthshire 111
Newport 148
Rhondda Cynon Taff 130
Torfaen 102
Vale of Glamorgan 94
Total 3,323 3,323

*Interview sites in Gwynedd are located in North Wales

Aged 16 or over

Purpose of visiting not routine shopping, routine appointment,

business or study

Filter questions in the questionnaire ensured that respondents met the criteria for
either a Staying or Day Visitor to Wales:

Day Visitors must have spent three or more hours away from
home (including travel)

Staying Visitors must have spent at least two nights in Wales at
the point of interview if their total length of intended stay was four




2.9

210

or more nights; or at least one night in Wales if the total length of
intended stay was fewer than four nights

All interviews were conducted by trained face to face interviewers working to MRS
and IQCS standards. Interviews were conducted between late March and September
2013 on a mixture of weekdays and weekends, inside and outside of school holidays.

Telephone follow-up interviews

We conducted 750 follow-up interviews by telephone with a representative sample of
visitors participating in the face to face survey. In previous years the follow-up
surveys were conducted online, meaning that the sample was self-selecting. The
advantage of the telephone method is that the follow-up sample reflects the sample
of the main face to face survey.

What does this report cover?

2.11
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2.13

2.14

2.15

This report covers the Overseas visitor market; UK Staying visitors and UK Day
visitors are discussed in separate reports.

The report covers the main face to face survey (395 interviews with Overseas
visitors), and the telephone follow-up survey (30 interviews with Overseas visitors)
with the exception of questions relating to visitor information needs. All aspects of
information needs are also discussed in a separate report.

The telephone follow-up survey sample of 30 Overseas interviews is not as large as
originally hoped, but this was the maximum number realistically achievable from a
very limited number of Overseas visitors leaving their telephone number and
consenting to further contact.

Section 8 of this report covers an additional element to the Visitor Survey — a self-
completion survey of 279 passengers on a German cruise ship which docked in
Holyhead on 19 May 2013.

In the interests of keeping this report reasonably concise and reader-friendly, we
focus on the most significant findings and differences between respondent groups.
Full sets of cross-tabulations for each question broken down by different respondent
groups are provided separately.



3. Visitor Profile

Origin of visitors

Origin of visitors (F2F survey) Overall
Continent Country or 2013 2011
Region
Europe Germany 12% 12%
France 7% 9%
Spain 6% *
Republic of Ireland 5% 5%
Netherlands 5% 6%
Switzerland & 4% *
Austria
Italy 3% *
Scandinavia 2% 3%
Western Europe 2% *
other
Eastern Europe 5% *
North America USA 16%
20%
Canada 4%
Oceania Australia 14%
15%
New Zealand 2%
Asia Middle East 3% 1%
China 2%
5%
Asia other 5%
Africa South Africa 2% 2%
South America South America 1% 1%
Sample size 395 601

* Some results were not split out in the same detail in 2011



Very diverse range of overseas visitors; however profile is not different from 2011

2.16 Visitors from all over the globe have come to Wales in 2013. The top three individual
countries of origin are USA (16% of overseas visitors), Australia (14%) and Germany
(12%). Australia is high in comparison to the proportion of overseas visitors that it
contributes to the UK as a whole (3% in 2012 according to VisitBritain). Interviews
were conducted in English, so this might have resulted in a respondent bias towards
those confident enough to converse in the language.

2.17 The 2013 profile of overseas visitors to Wales is very similar to 2011.

Distribution of overseas visitors by region of Wales

Origin of visitors Region of Wales visited

(F2F survey)

Country or North Mid South South Sample
Region Wales Wales West East size
USA 11% 2% 12% 75% 65
Australia 21% 5% 11% 63% 56
Germany 24% 4% 24% 48% 46
Europe other 25% 12% 16% 47% 154
Rest of world other 9% 11% 19% 61% 74
All 19% 8% 16% 57% 395

N.B. The percentages in the above table add up to 100% horizontally not vertically in order to show how visitors
from each country/region distribute themselves across Wales.
The sample sizes of most countries are too small to split reliably across regions of Wales.

South East the main draw for overseas visitors, especially from outside Europe

218 Well over half (57%) of overseas visitors have been interviewed during a stay in
South East Wales. South East Wales has attracted three quarters (75%) of US
visitors to Wales, nearly two thirds (63%) of Australians and the majority (61%) of
visitors from the rest of the world outside Europe.

European visitors more evenly spread than visitors from outside Europe

2.19 The European market offers a more even distribution of visitors across Wales, with
North Wales picking up a quarter (25%) of European visitors, and South West Wales
picking up 18%.



Age of visitors

Q41 (F2F SURVEY) Age of Respondent

|
16-24 H S‘Jf ‘

25-35 16%
35-44 17%
45-54
55-64 24%
65+ 16%
Not answered/refused 1%
OI% SI% 1(;% 15I% 20% 25% 30%

Base: 395
Age profile much more balanced than UK visitors

2.20 The age profile of overseas visitors to Wales is much more balanced than the UK
visitor profile, which is skewed significantly towards the older age groups.

2.21 About a quarter (24%) of overseas visitors are aged under 35 — much higher than the
under 35 proportion of UK staying visitors (12%). About one in six (16%) overseas
visitors are aged over 65 — much lower than the over 65 proportion of UK staying
visitors (26%).

2.22 This difference in age profile might be because Wales has a more universal appeal to
different age groups overseas; however it might be due to other factors such as
young people’s propensity to travel abroad and over 65’'s propensity not to travel
abroad. In 2012 (and in every year for the past ten years), more than a third (36%) of
overseas visitors to Britain were aged under 35, and just 6% were aged over 65
(source: VisitBritain).



Type of visiting party

Q39 (F2F SURVEY) "Which of the following best
describes your party on this visit?"

Visiting alone P 10%

A couple

42%
Family - with young children
Family - with older children

Family - with young and older children
Family - without children

Friends

Organised group/society

Other

0% 20% 40% 60%

Base: 395

More lone visitors, groups of friends and older children than UK visitor profile

2.23 The much greater proportion of under 35 overseas visitors compared to UK visitors
reflects itself in the visitor party profile. 12% of overseas parties to Wales are groups
of friends (compared to 7% of UK staying visitors) and 10% are lone visitors
(compared to 5% of UK staying visitors).

2.24 The proportion of overseas families with young children (13%) is much lower than the
proportion of UK staying visitors with young children (30%). This could be due to the
practicalities and cost of travelling overseas with young children compared to
travelling domestically.



Socio-economic group

Q47 (F2F SURVEY) Socio-economic group
I | |

|
AB l_ 49%

c1 | 3%
2 i %

DE Bl 4%

Not answered/refused I 1%

0% 10% 20% 30% 40% 50% 60%
Base: 395

AB proportion is very high

2.25 About half (49%) of overseas visitors to Wales are in the A and B socio-economic
groups, sometimes described as ‘upper middle class’ and ‘middle class’. This may be
because they have more disposable income to travel abroad.
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New / lapsed / repeat visitors

(F2F SURVEY) New / lapsed / repeat visitors

H2011 ®2013

56%
New
61%

20%

Lapsed
20%

24%

Repeat
P 19%

0% 10% 20% 30% 40% 50% 60% 70%
Base: 395

Over half of overseas visitors coming to Wales for the first time

2.26

2.27

About three in five (61%) overseas visitors in 2013 are new visitors to Wales. About
two in three (65%) overseas visitors to South Wales (SE and SW) are new visitors,
compared to a lower proportion (51%) of overseas visitors travelling to North & Mid
Wales.

“Wales is amazing. Similar to Scotland, but more friendly. It is cleaner and the people
are more helpful.”
First time visitor, Germany

“Totally under-rated. So many different corners & vistas to enjoy. Everything is
incredibly well run.”
First time visitor, South Africa

Differences by country of origin are mostly not significant; over half of visitors from
each of the significant markets to Wales have come for the first time. The exception
is the Republic of Ireland, whereby a lower proportion (33%) of visitors are new.

12



3. Satisfaction Ratings

Satisfaction ratings — during trip

Q25 (F2F SURVEY) "How satisfied are you with the
following aspects of your visit to date?" (score out of 10)

E2011 H2013

Wales overall as a place to visit

Overall value for money

Placesto eat and drink

Placesto visit in Wales

Quality of the natural environment

Shopping

Friendliness of people

70 75 80 85 9.0 95 100
Averagescore out of 10 ... 305

The above question has been asked in the face to face survey (i.e. during trip)

No limit to satisfaction with Wales

3.1 Satisfaction ratings given by overseas visitors during-trip have risen significantly
since 2011. Overall satisfaction has increased from 9.0 in 2011 to 9.4 in 2013.
Satisfaction is consistently high across region of Wales visited, origin of visitor and
type of visitor (new / lapsed / repeat).

3.2  The overall satisfaction rating (9.4) is so high this year that there isn’t much room left
on the scale to improve. Some visitors however see no limit.

“If I could score Wales higher than a 10/10 | would”
South African visitor

13



Quality of natural environment and friendliness of people hold strong appeal for the
overseas visitor

3.3  ‘Quality of the natural environment’ and ‘friendliness of people’ are the highest rated
attributes by UK visitors, and this is also the case with overseas visitors. Both
attributes average 9.5, and the enthusiastic comments support this.

“Friendly, cosy, different to Australia - | love the village atmosphere”
Australian visitor

“Wales is very undersold, beautiful beaches, countryside and scenery. Friendly
people and lots to see.”
South African visitor

“Lots of green, lots of picture-perfect scenery. Lovely people.”
German visitor

Significant improvements in value for money, places to eat and drink, and shopping

3.4 In 2011, overseas visitors’ ratings of the more commercial aspects ‘value for money’,
‘places to eat & drink’ and ‘shopping’ lay significantly behind the other destination
attributes. In 2013, these ratings have improved significantly, including the
particularly important rating of ‘value of money’ (up to 8.8 from 8.1).

“Friendly, lots to see and good value for money”
French visitor

3.5 Ratings given for value for money are fairly consistent by country of origin. Noticeably
higher ratings are given by visitors from Canada (9.4) and Australia (9.1), and lower
by visitors from the Netherlands (8.4).
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Attraction ratings

Your overall enjoyment

The service you received at them

Value for money

Standard of facilities

aspects?"
#2011 w2013

1

Q24 (F2F SURVEY; IF VISITED ATTRACTIONS) "Thinking
about the attractions you have visited during your trip in
Wales, how satisfied are you with the following

9.2

9.3

9.1

9.2

. 4
Range of attractions # 9.2

7.5

8.0

8.5 9.0
Average score out of 10

9.5

Base: 280

N.B. In 2013 this question was asked during trip, whereas in 2011 it was asked post-trip and so the results are not
directly comparable, but are shown side by side for reference

High ratings for attractions

3.6 Overseas visitors have enjoyed themselves greatly at attractions in Wales. All
aspects of service, value and standard are well rated.

“Wales has a surprising variety of things to do”

Manx visitor

“Lots for small children to do and for families”
German visitor

15



Overall satisfaction ratings — post-trip

Q21 (FOLLOW-UP SURVEY) "How satisfied were you
with the following aspects of your trip to/in Waleson a
scale of 1to 10?"
B2011 w2013
Overall experience | | I I I 1
. I ———
Feeling of security by day 8.6, 9.1
. I I I I '
Feeling of security by night l 5I-3 191
. I I I [ | '
Feeling of welcome 4850 90
= I '
Friendliness of people 8.5 9.0
1+ 1 1 1 [ | '
General atmosphere i 86
i ! i ! ‘ 8.9
Seawater quality 8.0 85
7 I I I '
Cleanliness of streets I.8 85
7 I I I I '
Cleanliness of beaches 138 % 4
. I I [ '
Standard of tourist signposting 7I7 184
1 1 | | '
Availability of tourist information d I-§ gh
Facilities at seaside | L85
Standard or route waymarking i 77
Cleanliness of public toilets 7~¢2.3
Availability of public toilets 724
6.0 65 70 7.5 80 85 9.0 9.5 100
Base: 30

The above satisfaction rating question was asked in the telephone follow-up survey. On average respondents
were interviewed around two months after their trip.
‘Overall experience’ and ‘standard of route waymarking’ were not asked in 2011

Satisfaction is not as high post-trip

3.7  Overall satisfaction with trips when measured post-trip averages 8.9. This is a high
level of satisfaction, but it is not as high as it is when measured during-trip (9.4).

3.8  All of the ratings have risen since 2011. However, some caution needs to be taken as
the follow-up methodology used in 2011 was self-completion (online), and answers to
grid questions can vary significantly between self-completion and telephone.



Order of post-trip ratings is very similar to UK visitors

3.9 The order in which the above destination attributes are rated post-trip is very similar
to the order given by UK visitors. Feelings of security and welcome rank highest,
whilst public toilets are the aspect of the destination requiring the most attention for
improvement.

Experience compared to expectations

Q22 (FOLLOW-UP SURVEY) "Overall, would you say your
trip to/in Wales was:"

B New/lapsed visitors & Repeatvisitors

)l | | |

Much better than expected 62%

A little better than expected

Aboutwhat | expected

Not quite as good as expected

0% 20% 40% 60% 80%
Base: 30

Wales offers a very pleasant surprise

3.10 Most (87%) newl/lapsed visitors, and even the majority (57%) of repeat visitors say
their trip to Wales was better than expected. Wales offers a very pleasant surprise to
many overseas visitors, especially its natural beauty.

“‘Wales is a lovely destination to visit and very different to the rest of the UK”
Russian visitor

“There is unexpected beauty in villages and stunning countryside and castles”
Spanish visitor

17



Likelihood of returning

Q34 (F2F SURVEY) "How likely are you to make another
visit to Wales in the next few years?"

i New/lapsed visitors & Repeatvisitors

| I |

0,
Definitely will &
74%

0,
Probably will 7%
25%

0,
Probably won't — 19%

0%

[
Definitely won't 3%
1%

0% 20% 40% 60% 80%

Base: 391

Strong intentions to return

3.11  Almost all (99%) repeat visitors and most (77%) new/lapsed visitors say they will
‘definitely’ or ‘probably’ return to Wales in the next few years.

“We’re definitely coming back”
Irish visitor

Intentions not to return soon are likely related to circumstances not satisfaction

3.12 Some (19%) overseas Vvisitors think they won’t return to Wales within the next few
years. These visitors are mostly from outside Europe, including a third (33%) from
Australia. With satisfaction ratings during and post-trip so high, it is likely that many of
these visitors would like to return one day; it may just not be practical to return ‘within
the next few years’ (as the question asks).

18



Likelihood of recommending

3.13 The Information Needs research has confirmed that recommendations from friends /
relatives / colleagues are a very powerful influence on people’s decisions to visit a
new destination. For some people it's the most powerful influence of all. This makes it
all the more important that visitors to Wales share their experience with others -
especially as their satisfaction is so high.

3.14 All thirty respondents (100%) to the follow-up survey would ‘definitely’ recommend
Wales to a friend or relative. Some are already doing that.

“I've recommended it to people who have been already”
Irish visitor

“l can recommend Wales to anybody”
German visitor

19



4. Motivation for Visiting

Overview of motivation

Q19a (F2F SURVEY) "Which of the following, if any, are
your reasons for visiting Wales/this part of Wales for
this particular trip?"

To visit places / historical sites / specific | | |

0,
attractions / sightseeing 77%

To enjoy the landscape / countryside /

0,
beach ? 62%
To take part in outdoor activities 31%
To visit friends or relatives 279
To shop 18%
To attend an event / concert/
7%

performance / sporting match

Other F 6%

0% 20% 40% 60% 80% 100%

Base: 395

Significant rise in outdoor activities and visiting places

4.1  The motivation ‘to visit places / historical sites etc’ has risen significantly from 65% of
trips in 2011 to 77% in 2013. ‘To take part in outdoor activities’ has also risen
significantly from 14% in 2011 to 31% in 2013.

4.2 The dry and sunny weather this summer compared to 2011 may have played a part
in these increases, especially for outdoor activities, but awareness of what Wales has
to offer may have also improved.

“If you’re looking for an adventure holiday, Wales is probably the best place to go

right now”
Dutch visitor

Motivations to visit South East Wales differ from the other three regions
4.3 South East Wales is different from the other three regions in terms of motivations to

visit. “To visit places / historical sites etc’ (motivation for 85% of visitors) is much
higher than in the rest of Wales (68%).

20



4.4  On the other hand ‘to enjoy landscape / countryside / beach’ (56%) is lower than the

rest of Wales (71%), and ‘to take part in outdoor activities’ (19%) is much lower than
the rest of Wales (46%).

Main reason for visiting

Q19b (F2F SURVEY) "And which one, if any, is your main
reason for visiting Wales / this part of Wales?"

To visit places / historical sites / specific | | |

0,
attractions / sightseeing T

To visit friends or relatives 23%

To enjoy the landscape / countryside /

20%
beach 0
To take part in outdoor activities

To attend an event / concert/
performance / sporting match

To shop

Other 5%

0% 10% 20% 30% 40%
Base: 395

Friends and relatives are a significant draw for overseas visitors

4.5 Trips based around visiting friends and relatives make up quite a significant
proportion (23%) of total overseas trips (this compares to 15% of UK staying trips).

4.6 The Information Needs research has revealed that thinking of things to do with
overseas visitors is one of the reasons why Welsh residents would like to be more
informed about places to go in their own country.

South East Wales differs greatly from the rest of Wales

4.7  The primary motivation to visit South East Wales can differ significantly from the rest
of Wales. ‘To visit places / historical sites etc’ is the main reason for about half (53%)
of trips to South East Wales, but a much lower proportion (20%) of visits to the rest of
Wales.
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4.8

On the other hand, ‘to enjoy landscape / countryside / beach’ is much lower in South
East Wales (11%) than in the other regions (30%), as is ‘to take part in outdoor
activities’ (6% in South East Wales compared to 13% elsewhere).

More detailed reasons for visiting

Q19 - 23 (F2F SURVEY) Top 10 specific reasons for
visiting Wales

Castle or other historic attraction

General sightseeing

Museum

Beach

Touring

Town centre

Visit friends or relatives
Country / forest parks
Walking (more than 2 miles)

Industrial heritage attraction

0% 20% 40% 60% 80%

Base: 895

In the questionnaire, respondents were asked further questions (Q20 — Q23) relating to broad motivation
categories answered in Q19 previously. The above chart brings together the top ten specific reasons for visiting.
Full details can be viewed in the cross-tabulations.

Castles & historic attractions are clearly the top draw for overseas visitors

4.9

4.10

Wales offers a wealth of castles and historical attractions that are very attractive to
the overseas market. Three in five (61%) overseas visitors have been to a castle or
historic attraction in 2013 — much higher than the second most common activity
(general sightseeing — 36%).

Propensity to visit Wales’ castles and historic attractions appears to be higher among
nationalities which are not used to seeing such sites in their own country. About two
in three (68%) American visitors have visited a castle or historic attraction, as have
65% of Canadians and 64% of Australians. This compares to 58% of Europeans.
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Overseas visitors less likely to brave the beach than UK visitors

411 About one in three (34%) overseas visitors have visited the beach. This is much
higher than in 2011 (16%), and it is likely that the weather was more acceptable to
them this year (even to 36% of Australians and 29% of Spaniards).

4.12 However, Welsh beaches are still a more attractive proposition to UK visitors (46% of
staying visitors went to the beach this year).
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5. Accommodation Used

Accommodation used

Q26 (F2F SURVEY) "During your stay in Wales, what type
of accommodation are you using?"

Mid to large hotel 28%
Home of relation
Bed & breakfast
Home of friend
Hostel

Campsite

Small hotel

Self catering house / cottage

Guesthouse

Other

0% 10% 20% 30%
Base: 368

Overseas visitors more VFR and hotel based than UK visitors

5.1

5.2

5.3

54

Overseas visitors are more likely than UK visitors to stay in hotels (34% of overseas
staying visits) or the home of friends or relations (23% of overseas staying visits).

UK visitors by comparison are more likely than overseas visitors to opt for self-
catering or caravan & camping.

This trend increases with distance away from Wales. Over a quarter (27%) of French
/ German / Dutch visitors have engaged in a self catering or caravan & camping trip,
compared to 5% of North Americans.

Explanations for this difference might include the practicality of buying/bringing own
food or equipment when travelling longer distances, trust in recognised brands or
propensity to stay in towns.
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Q29 (F2F SURVEY) "Thinking about the accommodation
you stayed in last night in Wales, how satisfied are /
were you with each of the following?"

H2011 ®2013

1 | I

Quality

Service

Value for money

Overall satisfaction

8.0 8.2 8.4 8.6 8.8 9.0 9.2

Average score Base: 259

High satisfaction with accommodation, especially among North American visitors

5.5 Satisfaction with accommodation among overseas visitors is high across the
fundamental aspects of quality, service and value.

5.6  North Americans (giving 9.2 average rating overall) are more satisfied than European
visitors (giving 8.8 average). Service is a significant factor towards overall satisfaction
for North American visitors, rated a very high 9.4 average.

5.7 The type of accommodation does differ between the two groups: 53% of North
Americans staying in commercial accommodation have opted for a mid to large hotel,
whereas European visitors’ choices are more diverse.

Self catering accommodation is especially well rated

5.8 There are some differences in rating by type of accommodation. Self catering
accommodation (whether apartment or cottage) averages a very high 9.5 for overall
satisfaction. Small hotels (9.3 average) out-perform mid to large hotels (8.9).
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6. Transport Used

Transport used to get to Britain

Q14 (F2F SURVEY) "What was your main method of
transport to reach Britain?"

Plane

Ferry - car passenger

Train

Ferry - foot passenger

Other

0% 20% 40% 60% 80%

Base: 372

Planes, trains and automobiles

6.1  Overseas visitors to Wales have often undertaken a number of legs to their journey to
get here. For most, the journey starts with getting to England first.

6.2 About three in four (74%) overseas visitors have reached Britain by plane. This is
analysed further on the next chart.

White cliffs of Dover

6.3 Of those reaching Britain by ferry, by far the most common arrival port is Dover,
accounting for 52% of ferry arrivals. This is then followed by the two Welsh ports of
Fishguard (9%) and Holyhead (8%). Harwich (8%) is the other port picking up more
than a few percent of arrivals.

Channel Tunnel

6.4  All of the 5% of visitors reaching Britain by train have travelled through the Channel
Tunnel. These visitors are mostly European, although a few non-European visitors
doing a grand tour have reached Britain via mainland Europe.
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Q14 (F2F SURVEY) Arrival airport in Britain

] | | | |

Heathrow 8%
Cardiff
Gatwick

Bristol

Manchester 6%
Stanstead 4%

Birmingham 2%

Other 3%

0% 10% 20% 30% 40% 50% 60%

Base: 276

Heathrow arrivals dominating the skies

6.5 Heathrow is by the most common airport for those reaching Britain by plane,
accounting for well over half (58%) of respondents. This is especially true of visitors
from outside Europe, whereas Heathrow accounts for 76% of arrivals to Britain.

Cardiff airport well used by European visitors

6.6 Heathrow is still the most popular airport for European arrivals, accounting for 26% of
traffic, but Cardiff (20%) is second, just ahead of Bristol (18%).
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Transport used to get to Wales

Q15 (F2F SURVEY) "What was your main method of
transport to reach Wales?"

Private car or van 32%

Hired car or van 28%

Train 13%
Public bus or coach
Private coach tour
Plane

Campervan or tourer

Other

0% 10% 20% 30% 40%

Base: 394

Continuing the journey by a variety of means

6.7  After reaching Britain, usually England, overseas visitors have either spent time in
England first or have travelled straight on to Wales. Methods of getting to Wales vary
considerably, as shown above. The methods of getting around Wales reflect the
means of reaching Wales.

Drive on the left /| Tenez la gauche / Links fahren

6.8 Upon arrival in Britain, many (60%) overseas visitors have opted to reach Wales by
car, especially from nearby European countries France / Germany / Netherlands
(70% of visitors).

6.9 Outside of nearby European countries, visitors from countries which drive on the left
such as Australia and South Africa (77% have driven) seem more likely to drive than
visitors from countries which drive on the right (49% have driven).

How does Welsh public transport rate among overseas users?

6.10 Satisfaction with public transport in Wales is fairly high at an average of 8.4 — similar
to the rating given by UK staying visitors (8.2). The sample is too small to break down
further.
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7.Cruise Ship Survey

71 On 19" May 2013, a cruise ship docked in the Welsh port of Holyhead, and 2,600
Germans descended on the Isle of Anglesey to experience what Wales had to offer
them.

7.2 Some passengers did not make it off the boat, but others filled in self-completion
questionnaires whilst on the coaches which were laid on for them, and this Section
reports on the key findings from those completed questionnaires.

Visitor profile
Nearly all in the sample are first-time visitors

7.3  Of the sample of 279 cruise ship passengers, 263 (94%) set foot on Welsh soil for
the first time. This group represents a considerably different new / repeat visitor
profile to the main overseas visitor survey, in which two in five (39%) are lapsed or
repeat visitors.

Q16 (CRUISE SHIP SURVEY) Age of Respondent

16-35 2%

35-44 7%

45-54 20%

55-64 26%

65-74 35%
75+ 10%

T T T

0% 10% 20% 30% 40%

Base: 266

Senior citizens

7.4  The age profile of the cruise ship respondents is very much skewed towards the older
profile, with nearly half (45%) aged over 65. It is interesting to note the comparison
with the independent overseas visitors where only 16% are aged over 65.
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Q6 (CRUISE SHIP SURVEY) "Which of the following best
describes your party on this visit?"

Visiting alone } 2%

Acouple RSl 74%

Family - with young children 0%

Family - with older children &l 5%

Family - with young and older children | 0%

Family - without children 4%
Friends 7%
Organised group/society 6%
Other 2%
0% 20% 40% 60% 80%

Base: 266

Two’s company

7.5 The majority (74%) of cruise passengers travelled as a couple. This is greatly more
than the proportion of the main overseas visitor sample made up by couples (42%).

7.6 This cruise ship environment appears not to be as appropriate for young children,
who do not make up any of the parties in this sample.
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Reasons for choosing the cruise

Q4 (CRUISE SHIP SURVEY) "Why did you choose this
cruise?" (TICK ALL THAT APPLY)

| | |
Like the cruise itinerary 71%

Wanted to visit UK 45%
Like this cruise company
Wanted to visit Wales
Good price

Special occasion

Other

0% 20% 40% 60% 80%
Base: 278

Attracted by the itinerary, but not necessarily Wales

7.7

The cruise itinerary is the most commonly stated reason for choosing the cruise (71%
of respondents). However, it is not necessarily the Wales part of the itinerary which
attracted passengers as the ship also docked in other UK ports. Nearly half (45%) of
respondents state ‘wanted to visit the UK’ as a factor in the decision. This compares
to about one in six (17%) answering ‘wanted to visit Wales’.
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Choice of excursion

Q5 (CRUISE SHIP SURVEY) "Which day trip / excursions
have you taken today?" (TICK ALL THAT APPLY)

1 | |

Discover Anglesey 8%

Narrow Gauge Railway & Welsh
Countryside

Liverpoolina Day
Beautiful Wales
Castles of Wales

Llandudno & Victorian Tramway

Garden Discovery: Plas Cadnant /
Plas Newydd

Other

0% 10% 20% 30%
Base: 262

Numerous excursions on offer to passengers

7.8 Passengers had many options available to them after disembarking at Holyhead, one
of which (‘Liverpool in a Day’) was outside of Wales. The ‘other’ category comprises
many trips with 1% of respondents each.

7.9 The frequencies on the above chart do not necessarily reflect the relative popularity
of the trips on offer. Numerous factors have affected the respondent profile by
excursion, including which busses accepted questionnaires on the day.

7.10 However, some of the subsequent questions are analysed by excursion chosen, and
those choosing ‘Liverpool in a Day are excluded from the average spend and
satisfaction with Wales results.



Average spend per party

Category Average spend
Food / refreshments £9.48
Shopping £13.21
Other £13.43
Total £36.12

N.B. Average spend excludes data given by respondents travelling to Liverpool

Average spend per party is not significant, but there are many parties

7.11 The average spend per party taking an excursion in Wales is about £36, and parties
are typically couples. Cruise packages can include a number of items and so there is
not always much that passengers ‘need’ to spend directly themselves in the
destination.

7.12 The cruise ship has however brought a very large volume of visitors to Wales, and so
although the average spend per party is not especially high, the overall volume of
spend in the destination is quite significant.



Satisfaction with Wales

Q9 (CRUISE SHIP SURVEY) "Thinking about the places
you have visited during your trip in Wales today, how
satisfied are you with the following aspects?" (score out
of 10)

1 |
Overall enjoyment 7.5
Friendliness of local people 8.1
Quality of natural environment 8.0
Safety 7.8
: 7.4

Service provided by tour guides

Service received ateach place

Standard of facilities / cleanliness

Range of places to visit/see 7.2
Value for money 7.0
Shopping 6/8
6.0 7.0 8.0 9.0

Base: 233

Answers given by respondents travelling to Liverpool are excluded from the above

Satisfaction ratings are not nearly as high as for general visitors

7.13 Overall enjoyment averages 7.5 out of 10, which is not nearly as high as the average
rating given by overseas visitors in the main visitor survey (9.4).

7.14 Each of the ratings is skewed by a relatively small proportion of respondents giving
low ratings. For ‘overall enjoyment’ for example, the majority (71%) rate their
experience between 8 and 10. Wales has therefore appealed to the majority of
respondents, but any negative experiences have been quite strongly negative.

7.15 Ratings given by participants on the ‘Castles of Wales’ excursion are generally higher
than the other excursions with significant numbers of respondents, especially ‘service
received’ (8.5), ‘value for money’ (7.8) and ‘service provided by tour guides’ (8.6).

The order of the attributes is in line with the main visitor survey

7.16 The order of the attributes of the Wales experience more or less agrees with the main
visitor survey. ‘Friendliness of local people’ (8.1) and ‘quality of the natural
environment’ (8.0) again are the top two attributes of Wales, followed by safety (7.8).
Commercial aspects such as shopping (6.8) are not as strong.
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Likelihood of returning

Q14 (CRUISE SHIP SURVEY) "How likely are you to make
another visit to Wales in the next few years?"

Definitely will E 69

probabiywon't | 1%

Definitely won't F 1%

0% 10% 20% 30% 40% 50% 60%

Base: 262

Likelihood of returning much lower than general overseas visitors

7.17 About half (48%) of respondents say they either ‘definitely’ or ‘probably’ will return to
Wales in the next few years. This is much lower than the proportion (81%) giving the
same answers in the main overseas visitor survey.

7.18 However this probably reflects the conviction of wanting to visit Wales in the first
place. Visitors interviewed in the main survey have come to Wales because they
specifically wanted to, whereas only one in six (17%) cruise ship respondents say
that visiting Wales was a motivation for choosing the cruise.

7.19 Interestingly though of the respondents who did not choose the cruise to visit Wales,
nearly half (44%) now say they intend to return to Wales in the next few years.
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8. Implications for Visit Wales

8.1  What is the Overseas Visitor Survey telling us? Below we conclude with the main
implications for Visit Wales and partners.

Attracting new and lapsed visitors to Wales
Advocacy is key

8.2  Satisfaction with trips to Wales is extremely high — demonstrated both in the
quantified ratings and in the enthusiastic way in which people talk about Wales when
being interviewed.

8.3 At the same time, the Information Needs research has confirmed that
recommendations and shared experiences from friends / relatives / colleagues are
one of the most powerful influences on new destination choice.

8.4 The importance of personal recommendation increases when a destination is less
familiar and there is more at stake (e.g. cost, main holiday). Therefore encouraging
advocacy is especially important in the overseas visitor market.

The product is right; raising awareness matters

8.5 The very high levels of visitor satisfaction indicate that the Wales tourism product
offering is attractive to the overseas market. The high proportion (73%) of trips
exceeding expectations indicates that awareness of just how good that offering is
could improve prior to coming — or more importantly in the case of non-visitors, prior
to deciding not to come.

Wales appears not to attract its ‘fair share’ of young overseas visitors to the UK

8.6 The age profile of overseas visitors is more evenly spread across age groups than
the UK staying visitor profile to Wales. However, the proportion of overseas visitors to
Wales aged under 35 (24%) is significantly below the proportion of overseas visitors
aged under 35 to the UK (36%).
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Castles and historic attractions are a significant draw for the overseas market

8.7  Visits to castles and historic attractions during trips to Wales (61% of trips) are
significantly higher than any other activity. These should remain a key feature of Visit
Wales’ marketing overseas.

Quality of the natural environment and friendly people are the USPs

8.8  The quality of Wales’ natural environment and the friendliness of the people are, from
visitors’ ratings and comments, clearly the two outstanding reasons to visit Wales.
This is consistent with the UK visitor market to Wales.

Visitor experience
Equipping hosts in Wales with information

8.9 Visiting friends and relatives is the main reason for quite a significant proportion
(23%) of total overseas trips.

8.10 The Information Needs research has revealed that thinking of things to do with
overseas visitors is one of the reasons why Welsh residents would like to be more
informed about places to go in their own country. Equipping them with this
information could help to improve the overseas visitor experience.

Cruise ships
Value of investing resources in this area

8.11 Passengers on the cruise ship surveyed appear not to have spent significantly in
Wales (£36 per party).

8.12 However the ship did bring a large volume of first time visitors to Wales, and many
(48%) of those first time visitors now intend to return to Wales in the next few years.

8.13 Further research is needed to inform the extent of resources that Visit Wales should
invest in this area.
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Appendix 1 - Sampling Locations for Face to Face Survey

NORTH WALES
Anglesey
Beaumaris town
centre

Anglesey Sea Zoo

Conwy

Conwy town centre
Betws-y-Coed
Llandudno
Promenade

Denbighshire
Llangollen town
centre

Rhyl Promenade

Flintshire
Wepre Country Park

Gwynedd
Caernarfon town
centre
Porthmadog town
centre

Llanberis

Wrexham
Erddig
Wrexham town
centre
Pontcysyllte
Aqueduct

MID WALES
Ceredigion
Aberystwyth
Promenade
Aberaeron
New Quay
Devil’s Bridge

Cardigan town centre

Powys

Welshpool town
centre

Storey Arms
Brecon town centre
Elan Valley Visitor

Centre
Powis Castle

SOUTH WALES
Blaenau Gwent
Bryn Bach Park

Bridgend
Porthcawl
Promenade

Caerphilly
Caerphilly Castle
Cwmcarn
Llancaiach Fawr

Cardiff

Cardiff Castle
Millennium Centre/
Bay

St Fagans: National
History Museum
National Museum
Cardiff

Merthyr Tydfil
Brecon Mountain
Railway

Monmouthshire
Tintern Abbey
Chepstow town
centre

Newport
Tredegar House
Caerleon Roman
Baths

Rhondda Cynon
Taff

Rhondda Heritage
Park

Dare Valley

Torfaen
Blaenafon Iron
Works

Big Pit

Vale of Glamorgan
Cosmeston Country
Park

Barry Island Seafront

WEST WALES
Carmarthenshire
National Botanic
Gardens of Wales
Pembrey Country
Park

Newton House,
Dinefwr

Neath Port Talbot
Aberdulais Falls
Afan Forest Park
Margam Park

Pembrokeshire
St Davids town
centre

Fishguard town
centre

Tenby town centre

Swansea
Waterfront Museum
Rhossili, Gower



Visit Wales 2013 Visitor Survey (Main)

Main face to face survey

Good morning/afternoon. My name is ... from Strategic Marketing, an independent research agency working
on behalf of Visit Wales. We are conducting a short survey of visitors here today. Could you spare me a few

Q1

Q2

Q3

minutes to answer some quick questions about your visit? Everything you say will be kept confidential.

INTERVIEWER QUESTIONS

Day of interview

Monday ................. l:’ Wednesday........... l:’ Friday ........cccococ.... l:’ Sunday.................. l:’
Tuesday ................ l:’ Thursday............... l:’ Saturday................ l:’

Location of Interview (If you are at an attraction, please specify attraction or if you are interviewing in a
town centre, please specify name of town)

Start time of interview (Please record exact time)

FILTER QUESTIONS
(IF 'CLOSE INTERVIEW' - THIS DOES NOT COUNT AS A COMPLETED SURVEY)

First of all, would you like to take part in this survey in English or Welsh? (Tick one box only)

ENGlish....cccccovviiiiiiiii e I:l WEISH. ... l:’

SHOWCARD A

Which of these best describes the reason for your trip here today? (Tick one box only)

Part of a holiday, staying in Wales away from
hOME ..o I:l Go to Q4

Part of a holiday to visit friends or relatives,
staying in Wales away from home ............c............ D Go to Q4

Day visit to/in Wales - for day trip / outing or non-
routing SROPPING .......ccovvuiiiiiiiiiiiieeee e I:l Go to Q3

Day visit to / in Wales - for routine appointment or

routing SROPPING .......ccoucuiiiiiiiiiiiieeee e DThank and close interview
ON DUSINESS ...t DThank and close interview
FFOr STUAY .. |:|Thank and close interview
OFROE ... |:|Thank and close interview

(DAY VISITORS) Can | just check, will you be spending three hours or more away from home or
your accommodation as part of your visit today - including travel? (Tick one box only)

YES oo |:|Go to Q7 NO..oooiiiiii DThank and close interview



Q4

Q5

Q6

Q7

Qs

(STAYING VISITORS) How many nights in total will you be staying in Wales away from home as
part of your trip? (Tick one box only)

T |:|Go to Q5Go to Q5 G DGO to Q6Go to Q6
2 |:|Go to Q5Go to Q5 6 e DGO to Q6Go to Q6
N |:|Go to Q5Go to Q5 7 e DGO to Q6Go to Q6
4o, I:l Go to Q6Go to Q6 More than 7 ............... D Go to Q6Go to Q6

(If more than 7) Please specify how many nights

(STAYING FEWER THAN 4 NIGHTS) How many nights have you stayed in Wales away from home
so far? (Tick one box only)

None......cccocvevvininne l:lThank and close interview 2 i I:l Go to Q7

T e l:’GO to Q7 3 |:|Go to Q7

(STAYING 4 OR MORE NIGHTS) How many nights have you stayed in Wales away from home so
far? (Tick one box only)

None........ccoccoueeeeeenn. |:|Thank and close interview 20rmore................... D Go to Q7
T |:|Thank and close interview

MAIN SURVEY

(ALL RESPONDENTS) What is your main country of residence? (Tick one box only)

Wales.......ccccoceevcciiinnnnnn D Netherlands ..............cuuvuuune. I:l Canada......ccccccoeveccunnnennannn. D

UK outside Wales................. D Belgium..........ccccccvviiiinnnnenn. I:l Australia............................... D
Republic of Ireland................ D Spain .......ccooeveiiiiiiiiiieee I:l Europe other......................... D
France .........uueeeeeeeeeeevennnnnnn, D ftaly .....ooeeeiiiiiiiiii I:l Outside Europe other ........... D

Germany ........ccccceeeeeeeeeeuennnnn D USA ..., I:l

Please specify other country in Europe

Please specify other country outside Europe

(IF WALES, i.e. Q7= Wales) In which local authority area do you live? (Tick one box only)

ANglesey ........cocevveiiiiinennn. I:l Denbighshire ........................ l:’ POWYS ..ot I:l
Blaenau Gwent ..................... I:l Flintshire ..........cccccoovvveiinnnne. l:’ Rhondda Cynon Taff ............ I:l
Bridgend ............cccccoooiiinnnen. I:l Gwynedd .........c.cocoeeeiniiininne l:’ Swansea..........coceveiiinnnen, I:l
Caerphilly..........c.cocoeeeinennecnn. I:l Merthyr Tydfil...........ccoccoen.. l:’ Torfaen .........cccccocveeeencinennne I:l
Cardiff.....coeevceiiiiiiciee I:l Monmouthshire..................... l:’ Vale of Glamorgan................ I:l
Ceredigion ...........cccccceveuuee.n. I:l Neath Port Talbot ................. l:’ Wrexham ..........ccccccvvininne I:l
Carmarthenshire.................... I:l Newport ........cccocoviiiiiiie, l:’ Don't know ..........ccccovcuvvinnnen. I:l
CONWY ...t I:l Pembrokeshire .................... l:’

(If don't know) Please write in postcode or name of
town/village




Q9

Q10

Q11

Q12

Q13

Q14

(VISITORS FROM OUTSIDE WALES, i.e. Q7 not Wales) Is this your first visit to Wales?
(Tick one box only)

YOS ettt I:l Don't know / can't remember ..............cccoccevnne.. l:’
(VISITORS FROM WALES, i.e. Q7= Wales) Is this your first visit to this part of Wales?
(Tick one box only)

YOS it I:l Don't know / can't remember ..............ccccoccevnne.. l:’

(STAYING VISITORS, i.e. Q2=code 1 or 2) Including this visit, how many times in the last three
years have you taken a leisure break or holiday in Wales? (Tick one box only)

First time in three years ..........c..cccoccovveeeeaiinninne D 7 = TOEMES....ueveeeeeeiieiiiiieiieieeieeaeennenneeaaaens I:l
D 1 1= D More than 10 timesS ............uevevevvvvvuinvnineeinineeennnenn I:l
4 - B HIMES ... D Don't know / can't remember ..................ccc......... I:l

(DAY VISITORS, i.e. Q2=code 3) Including this visit, how many times in the last year have you taken
a day trip in/to Wales? (Tick one box only)

First time in three years ...........cccccooveeiviin e I:l 11 =20 tiMES..ccveeiiiiii e l:’

2 -3 HMES ...eeeiieeiiiee e I:l More than 20 times...........c.cccoeeeeiiiiieeiiiie e l:’

4= G HIMES ... I:l Don't know / can't remember ..............cccoceevnne.. l:’

7= TOHIMES ... I:l N/A - live in Wales ...........ccccovveiiiiieiiiiic l:’
SHOWCARD B

(STAYING VISITORS, i.e. Q2=code 1 or 2) What type of trip are you on? (Tick one box only)

Main holiday of the year ...........cccccoocveeeveccnennnnn. D (014 1= S TSSO SP PR I:l
Secondary / additional holiday..............cc............ D DoNnt KNOW .........uvvveeiiiiiiiiiieeiee e I:l
Short break .........eeeeeeeecccieeiieeceeeecieeee e D

(OVERSEAS VISITORS ONLY, i.e. Q7 not UK or Wales) What was your main method of transport to
reach Britain? (Please specify transport)

Train (incl. Channel Tunnel) .........occveiiie e

Ferry - car passenger (specify arrival port)...........ccccceoueee..

Ferry - foot passenger (specify arrival port)..........cccc.ccueee...

Plane (specify arrival airport)..........ccccccveviveeniiee e

Other (please SPecCify) .......coecereiiiiieeire e




Q15 (VISITORS FROM OUTSIDE WALES ONLY, i.e. Q7 not Wales)
What was your main method of transport to reach Wales? (Tick one box only)

What method(s) of transport have you used to get around Wales during your trip / to get here
today? (Tick all that apply)

Travel to Wales Travel around Wales
(TICK ONE BOX ONLY) (TICK ALL THAT APPLY)

Private car or van

Hired car or van

Train (if "Travel around Wales' please
ask Q18)

Public bus or coach (if 'Travel around
Wales' please ask Q18)

Private bus/coach excursion/tour
Bike

Motorbike

On foot

Taxi

Water taxi or bus

Boat or yacht

Campervan or tourer

Plane (please specify at Q16)

N [ [ A A B
N O I B

Other (please specify at Q17)

Q16 (IF PLANE AT Q15) Please specify arrival airport
Q17 (IF OTHER TRANSPORT METHOD USED AT Q15) Please specify other transport method
Q18 (ALL WHO USED TRAIN, PUBLIC BUS OR PUBLIC COACH AROUND WALES AT Q15)

Overall how satisfied are you with the public transport you’ve used, taking into account availability
and choice, service provided, value for money, and information availability? Please use a scale of
1-10 where 1 = very dissatisfied and 10 = very satisfied. (Tick one box only)

10 Drk

Overall satisfaction |1:| li IEI Ifl li lf’ |:7| |:8| |:9|



Q19 SHOWCARD C (ALL RESPONDENTS)

Which of the following, if any, are your reasons for visiting Wales / this part of Wales for this
particular trip? (Tick all that apply)

And which one, if any, is your main reason for visiting Wales / this part of Wales? (Tick one box

only)
All reasons Main reason
(TICK ALL THAT APPLY) (TICK ONE BOX ONLY)
To take part in outdoor activities (e.g. I:l D
walking, cycling, fishing etc) (follow up
question at Q20)

To attend an event / concert /
performance / sporting match (follow up
question at Q21)

To enjoy the landscape / countryside /
beach (follow up question at Q22)

To visit places / historical sites / specific
attractions / sightseeing (follow up
question at Q23)

To shop

To visit friend or relatives (including also
special events such as weddings)

ot O
OO0 0o o

Other (please specify)

Q20 SHOWCARD D
(IF ANY REASON IS TO TAKE PART IN OUTDOOR ACTIVITIES AT Q19)

Which of the following, if any, have you or will you take part in? (Tick all that apply)

Walking (less than 2 miles)..............ccocceevvineians I:l GO e l:’
Walking (more than 2 miles)............ccccccouveeeennne I:l Horse riding / pony trekKing............cccccovcueeinnnee.. l:’
CYClNG ..o I:l Adventure SPOrtS ........ccccccivceiiiciii e l:’
Mountain biKiNg ...........ccoovoiiiiiiiiiiee e I:l Water SPOItS .......cc.eeeiiiiiiiiii e l:’
FiShing - S€@.....ccuvviiiiiiiiiii e I:l Canal / boating trip .........cccccovcieiiniiiiiiiec e, l:’
Fishing - course / game. ............ccccccooueeevccnncnnnnnn. I:l OFR@I ..o l:’

Please specify other

Q21 SHOWCARD E

(IF ANY REASON IS TO ATTEND AN EVENT / CONCERT / PERFORMANCE / SPORTING MATCH AT
Q19)

Which of the following have you or will you attend? (Tick all that apply)

Sports Match ............cccccoveeeeiieiiicieeee e D Music festival ...............ccccevveeieeiieiiiiiiieee e I:l
CONCEIT ... D FOO fal ..o I:l
Theatre performance ...........c..ccccccoeeevueeeeeeeesccnnn, D OtREI oo I:l
Arts / cultural festival .............cccoooeeeieeieciineenneen.n. D

Please specify other




Q22

Q23

Q24

Q25

SHOWCARD F
(IF ANY REASON IS TO ENJOY LANDSCAPE / COUNTRYSIDE / BEACH AT Q19)
Which of the following, if any, have you done or will you do? (Tick all that apply)

Visit the beach ...........ccccceeeoeiiiciiiiiiciiciccecce D TOULING e I:l
Visit country parks / forest parks ..........ccccccceeeun.. D Wildlife watching ............cooccoeeeeeieiiiieeeeeeeeee I:l

ViSit Qardens.........cccovveeeeeicieeeee e D (0141 S TSSOSO I:l

Please specify other

SHOWCARD G

(IF ANY REASON IS TO VISIT PLACES / HISTORICAL SITES / SPECIFIC ATTRACTIONS /
SIGHTSEEING AT Q19)

Which of the following, if any, have you or will you visit? (Tick all that apply)

1) MUSEUM ... I:l 7) Nature-based attraction (e.g. gardens) ........... l:’
2) Art gallery or exhibition..............cccccoeeeeiinnenn. I:l 8) Sciencestechnology centre .............ccccceeevneee.. l:’
3) Castle or other historic attraction..................... I:l 9) Steam/heritage railway ...........cccoccovvviiinnnenn. l:l
4) Place of WOIShip ..........cccouviiiieiiiiiieeiiic e I:l 10) ThEME PArK ... l:’
5) Industrial heritage attraction (e.g. mill, Town centre D
72 To30 ) I USRS I:l """""""""""""""""""""""""""""""" l:’
I sigh e TSRS
6) Animal-based attraction (e.g. farm, zoo) ......... I:l General sightseeing

Please specify other

(IF VISITED ANY ATTRACTION, i.e. Q23=code 1 to 10) Thinking about the attractions you have
visited during your trip in Wales, how satisfied are you with the following aspects? Please use a
scale of 1 to 10 where 1 = very dissatisfied and 10 = very satisfied. (Tick one box only)

S
NS
[

Your overall enjoyment I:l I:l D D I:l I:l D I:' I:l
The service you received at them I:l I:l D D I:l I:l D I:' I:l
Value for money I:l I:l D D I:l I:l I:' I:' I:l

T I o I O B R B

Standard of facilities

Range of attractions I:l I:l D D I:l I:l I:' I:' I:l

(ALL RESPONDENTS) How satisfied are you with the following aspects of your visit to date?
Please use a scale of 1 to 10 where 1 = very dissatisfied and 10 = very satisfied. (Tick one box only)

HNnnNE
HNnn N

Wales overall as a place to visit
Overall value for money

Places to eat and drink

Places to visit in Wales

Quality of the natural environment

Shopping

T
N
T T O
R O
R [ T
T T O
HHOHHHE -
N
N
T O
OO s

Friendliness of people



Q26 SHOWCARD H

(STAYING VISITORS, i.e. Q2=code 1 or 2) During your stay in Wales, what type of accommodation
are you using? (If more than one type, please tick the one stayed in last night) (Tick one box only)

Mid to large hotel (more than 10 rooms) .................. D Go to Q27
Small hotel (10 rooms or smaller) ............ccccececuee... D Go to Q27
GUESENOUSE ... D Go to Q27
Bed & breaKfast...........ccccccccoeeiiiieiiieieeeiiieee e DGO to Q27
Farmhouse..............cccccccii D Go to Q27
Self catering apartment/flat ..............ccccoveeveeeniennn. D Go to Q27
Self catering house/cottage ...........ccccooveveceeeeacnnnnn. D Go to Q27
Hired caravan/chalet...............cc.ccc.ccoeecviueneenceeecnnn, D Go to Q27
CaAmMPSILE ... D Go to Q27
HOSEE! ..., D Go to Q27
University accommodation ...............cccccouueceeenennn. D Go to Q27
Holiday park (not in a caravan) ............ccccceeeeveennnen. D Go to Q27
Rented static caravan .................cccccccceeieiiiiininnnen. D Go to Q27
Owned static caravan..............ccccccvvueeeeeeeieciiineennaennn. D Go to Q32
TOWed CaravaN...........uuuueeeeeeeeeeeieeeeeeeeeeeeeeeeeeeeesneeeens D Go to Q32
Home of friend..............ccccoooeeeiiiieiieeieeeceeeee e D Go to Q32
Home of relation................cccccovveeieeiieciiiieieee e D Go to Q32
OREY ..o D Go to Q32
Q27 SHOWCARD |

(STAYING VISITORS i.e. Q2=code 1 or 2 AND Q26=codes 1 to 13) What level of grading does the
accommodation you stayed in last night have? (Tick one box only)

T = 2 8HarS i I:l Ungraded............ccooceiiiiiiiiiiiiiiic e l:’
B -4 StarS .. I:l DONt KNOW ..ot l:’

Q28 (STAYING VISITORS i.e. Q2=code 1 or 2 AND Q26=codes 1 to 13) Where did you stay last night?
(Help to code the answer below; if the local authority is not known, please write the name of the
town or village) (Tick one box only)

ANGIESEY ... D MonmoUtRSRIre ..o I:l
Blaenau GWEeNL .............cccccovueeeieeiieciiiieeeee e, D Neath Port Talbof ..............uuvevevvveininieineiinineninnnnnns I:l
Bridgend ... D INEWPOIT ..o eeeaeees I:l
CaCIPAIMNY ..o D PembBroKeSRIre ............uuuuvuuuveininieieinieeninenennnenennnns I:l
Cardiff......cccoueeeeieieeecce e D POWYS ..ot I:l
Ceredigion ...........cocceeiiiieeeeeee e D Rhondda Cynon Taff .......cccccooevoeeiiceeeecee e, I:l
Carmarthenshire.................ccccccovveeeieeeicciiniennaenn. D SWaNSEA.......vveeeeiieeieceee e I:l
(070712 S D TOITACN ..o I:l
DenbighSRIre .............ccceeeeiiiiiiiee e D Vale of Glamorgan.............ccccceveeeeiiieeesneeeeee I:l
FINESRIre ... D WIreXRam ..............uueueueuiuiiiieiiieininininineeenineneenerenens I:l
GWYNEAU ..o D DoNnt KNOW .........uvvveeiiiiiiiiieeeeee e I:l
Merthyr TYdFil.........cooooeeeeiieeeee e D

(If don't know) Please write in name of town or
village




Q29

Q30

Q31

Q32

Q33

(STAYING VISITORS i.e. Q2=code 1 or 2 AND Q26=codes 1 to 13) Thinking about the

accommodation you stayed in last night in Wales, how satisfied are/were you with each of the
following? Please use a scale of 1 to 10 where 1 = very dissatisfied and 10 = very satisfied. (Tick

one box only)

Quality |1:| li IEI Ifl li lf’ |:7| |:8|
Service l:’ l:’ I:I I:I l:’ l:’ I:I I:I
I I I e 0 o N o B e B O B

Value for money

Overall satisfaction l:’ l:’ I:I I:I l:’ l:’ I:I I:I

(STAYING VISITORS i.e. Q2=code 1 or 2 AND Q26=codes 1 to 13) How did you book your
accommodation? (Tick one box only)

[
[
[
L]

Directly with the provider (phone / email / the provider's WebSIte) ...........c.c..coucueiiiieeeeie e
Through a third party accommodation site (e.g. booking.com, expedia, 1aterooms) ............cccceceevivceeeeicinennns
Through a deals Site (€.9. GroUPON, KGD) ..........oue ittt e e et e e et e e e ennae e e s nneeeeeaneeeeenes
TRIOUGA @ TOUIISIM WEDSITE.........ceeeeeeeee ettt ettt e e e e ettt e e e e e e e nbe e e e e e e aasnsbeeeeaaeaeaan
Through a travel agent OF TOUF OPEIATON ...............cou ittt e e e e e e e e e e e e e annneeeeaeeean
Through a tourist iNFOMMALION CENIIE ............cccuei ettt e et e e et e e e e e e e e snteeeeannaeeeeeneeeeeneeeeaanes
03 8 10 4 1= Yo

[ oo g Lo )N

10

[
[
[
L]

O

(ALL RESPONDENTS) In planning your trip in / to Wales, did you use online information sources,

offline, or both? (Tick one box only)

Online sources only (€.g. WEDSITES, @PPS) ......ccuuuii ittt et e e
Offline sources only (€.g. broChUIeS, 1€ATIELS) ............coiiiuiiiiiiiiii e
Both 0nline @nd OffliNE SOUICES............ccuuei ittt ettt e bbb e e s b e e s abee e e nneees
Didn't use any infOrmation £0 PIAN..............ooouii i e

[0 o o I (g Lo 1N

(ALL RESPONDENTS) Do you or any members of your party have access to the internet via a

mobile phone or other handheld device while on your trip in Wales? (Tick one box only)

D = D Go to Q33
NO ..o D Go to Q34
DOontKNOW ........ccoooeiiiiiiii D Go to Q34

(IF INTERNET ACCESS, i.e. Q32=yes) And have you accessed the internet via your mobile /
handheld device to find things out during this trip? (Tick one box only)



Q34

Q35

Q36

Q37

Q38

(ALL RESPONDENTS) How likely are you to make another visit to / within Wales in the next few
years? (Tick one box only)

T LY 1= SR D

PLOD@DIY WIl.......cooeeieeee ettt e e oottt e e e oo e a ettt e e e e e ek ae e et e e e e e e e nneteeeeeeeeaanntneeeeaeeeaannnas D

L0 o= )}V o SO SUPPN: D

T LY 1= VR0 o S D
SHOWCARD J

(ALL RESPONDENTS) Thinking about your typical domestic holiday and/or short break destination,
please select the top 5 most important considerations: (Tick MAXIMUM of 5 boxes only)

Ease of getting there .............ccccceivieeiiicincie, I:l Beautiful coastline / beaches ..............c.cccccoue... l:’
Ease of getting around when there...................... I:l Beautiful unspoilt countryside..............ccccccoueee.. l:’
Short travel time .............ccccviveiiiiiiieic e I:l A large range of activities .............ccc.ccoveeevcneeene l:’
Safety and SECUIItY .........cccccoeveviiiiiiiiii e I:l Good NIGhtlife ............cooceeiiiiiiiiiii e l:’
Good value for money when there....................... I:l Must see’ attractions.............ccoeeeivcieeeiicneeenneen. l:’
Good value for money getting there .................... I:l Ideal for families ............cccocoviveiiiiieeiii e l:’
Offers good promotions/special deals ................. I:l Trendy destination ..............cccccueveeiniieeinsienene, l:l
GOOA WEALHET ..........coeeoeeeeeree e [] ;’ ; ‘;t‘;/’des e”’er’a’”me”” °f e"efy"”e ’” Y °“r ....... ]
Good quality accommodation .............cccccccocuuee... I:l L l:l
G00d raNnge Of ACCOMMOURMION ...c.vcvvevvvvve I:l Good range of historical attractions .................... l:l
Good deals on accommodation........................... I:l People are friendly and welcoming............... l:l
GO0 GUAIILY FOOT v I:l Good range of events and festivals.................... l:l
GO0 FANGE OF OO [] Lots of things to do in all weather ............... []
BOAUITUL SCONMEIY oot I:l It has interesting towns and cities........................ l:l

(ALL RESPONDENTS) Now we are going to show you two general statements that other people
have mentioned about their attitude to life in general. Please tell me how much you agree or
disagree with them, using a scale of 1 - 7 where 1 means completely disagree and 7 is strongly
agree. (Tick one box only)

3 n/a

1 2 4 5 6 7
I like to learn about the local way of life D D D D D D D D
L]

and culture of the places | visit

When | go on holiday | only want to eat, D D D D D I:' I:'

drink and lie in the sun

(ALL RESPONDENTS) How frequently do you typically go on a camping / caravanning holiday
and/or short break? (Tick one box only)

AL 18AST ONCE EVEIY fIVE YEOAIS ...ttt ettt et e et e e et e e st e e s nabeeeean I:l

Less often than every five years OF NOt @t @l ..............c.cooiiiiiiiiii e I:l

(ALL RESPONDENTS) We would like to contact a sample of visitors we've interviewed to ask some
further questions relating to the trip. There will be a prize draw of a luxury hamper to the value of
£100 for taking part. Would it be ok for us to contact you by telephone at some point during the
next month? (Tick one box only)



DEMOGRAPHICS (ALL RESPONDENTS)

Q39 SHOWCARD K

Which of the following best describes your party on this visit? (Tick one box only)

ViSiting @lone ..............ocoeiiiiiiiiiii e I:l Family - without children ..............cccocooviiinneen. l:’
A COUPI......ooooiiiiiiii e I:l Friends........ccccooveiiiiiiii e l:’
Family - with young children ...............cccccceevnee. I:l Organised group / SOCIEtY..........ccceceuveiriceeiinnnenn. l:’
Family - with older children.................ccccccocon.e. I:l OFR@I ..o l:’
Family - with young and older children ................ I:l
Q40 Gender (Tick one box only)
MalE ... D FEMAlE.........oeeeeeeeeeieieie e I:l
Q41 Age (Tick one box only)

Q42 Marital status (Tick one box only)
Married or equivalent..............ccccceeeeeeeiieiiinininnnnn D Widowed, divorced or separated....................u.... I:l
Single, never married .............cccccoooovieiiiiniiiennn D

Q43 Are there any children under the age of 15 in your household who you are responsible for (parent,

legal guardian)? (Tick one box only)

Q44 Status in household (Tick one box only)
Chief income earner ...........ccccovueeeeeeeeeccineennaannn. D Other adult (aged 16+) ......cccovveeeecieeeiieeeeee. I:l
Q45 Working status of respondent (Tick one box only)
Working full time (30+ hours per week)................ I:l Looking after the home...............ccccocvveiniiiinnnenn. l:’
Working part time (up to 29 hours per week) ...... I:l Full time carer............ccccooccoiiiieeiiiieieeec e l:l
Full time education ................ccccccivieiiniincnnnn, I:l INraining .........ocoveiiiiiiiiii e l:’

RELIEd ... I:l OFR@I ..ot l:’

Q46 Occupation of chief income earner (last job if retired)
Actual JOD ..o
POSItion / grade .........ccceviiiiiiiii e
Q47 Social class (Interviewer: please code) (Tick one box only)
AB.ooie [ ot (] 2] (] DE] []
Q48 Do you speak Welsh? (Tick one box only)

Yes, fluently ........cccccoeveenennee D Yes, but not fluently .............. I:l NO ..o, D



Q49

Q50

Q51

Interviewer Declaration: | declare that this interview was conducted in accordance with your instructions and

SHOWCARD K

What is your ethnic group? (Tick one box only)

White British ......................... D Other mixed...........cccoouuee.....
White Welsh ...........ccccuuunnee. D Indian............couuveveeveieennnnnnnnns
Other white ...........cccuueeee.... D PakKistani..........cc.ccc..ccccune...
White & black Caribbean...... D Bangladeshi.............cc..........
White & black African ........... D Other Asian............ccccouuue......
White & Asian...................... D Caribbean.............cccceuuun.....

Do you or does anyone in your party have any of the following conditions or impairments?

(Tick all that apply, includes problems due to old age)

PLEASE RECORD THE FOLLOWING INFORMATION

This information is for back checking purposes only and your details will not be passed to any
third parties. A representative of Strategic Marketing may call you to confirm this interview took
place and established whether this interview was conducted in a professional manner.

Respondent Name ...
AArESS ...
U] | oo T (oo T Y0
Telephone NUMDET ......oovviviiiiieieeeeeeeeeeeeeeeeeeeeeeee e

Besttimetocall........cccoueeiiiiiiiee e,

PLEASE THANK RESPONDENTS FOR TAKING PART & PROVIDE A THANK YOU LEAFLET

within the code of conduct of the Market Research Society.

PLEASE COMPLETE THE FOLLOWING:




Q14

Q15

Q16

Q17

Q18

Wales Visitor Survey

Telephone Follow-up

N.B. The first 13 questions in the telephone follow-up questionnaire on are the subject of
Information Needs. They are excluded here because the results are covered in a separate
Information Needs report.

EATING OUT

Did you eat out during your trip?
1 T

How satisfied were you overall with your experience of eating out in Wales on a scale of 1 to 10,

where 1 is very dissatisfied and 10 is very satisfied?

1 2 3 4 5 6 7 8 9 10

Quality of food Q o o o a a o o a a

Service a a o o o a o a a Q

Value for money O o o o oo o o o o

Use of local or Welsh food on the menu a a a a a a a a d |

Range of places to eat O o o o o ao o o a Qa
SUSTAINABILITY

How important is it to you that a destination you choose to visit is managed sustainably? By
'sustainably’' we mean preserving the environment and being fair-trade.
RV V28 T2 oo 5 = g |

(@ 18T (=38 T3 oo 5 = | PN
IO LAY =T YT T o] =
NOt at all IMPOITANT ... euiii i e as
30 0 00

And how important is it to you that the accommodation you choose to visit is managed
sustainably?
Y2V T3 2] 0o 4 2=

(@ 1871 (=T34 oo 5 7= | S PN
NN 0T V2T VT2 o Yo & = T | PPN
[N\ o A= L= 11T g o oY - o
D0 o 0

To what extent do you agree or disagree with the statement, "Wales represents a sustainable
tourism destination for holidays and breaks"?
] (0] 1T V= 1o =T N

IS 10 L Y/= T 1=
IS 10 LY 0 [E5T= T ==
S o]0 |V 115 | =T
D To g 007 o L PN

CoooQg 2



Q19 Which of the following, if any, have you heard of? (READ OUT)

GIEEN DIAgON uuiitiii ittt Q
Green Tourism BUSINESS SChEME .....iiiiiiiiiiiiii s a
David Bellamy AWAIG......o.cuiiuiiiiiiiii e a
NONE OF TNEIM Luu i a
Q20 Which of the following terms relating to coastal areas have you heard of, if any? (READ OUT)
BlIUE FlIag @WaAIU. .. cuuiiiiiiiiiiiii i a
Green COASt AWAIT ....iuuiieiiiiiiii s e a
SEASIAE AWANT L..eviiiiiiiii i a
NONE Of tNEIM v e a
SATISFACTION
Q21 How satisfied were you with the following aspects of your trip to/in Wales on a scale of 1 to 10,
where 1 is very dissatisfied and 10 is very satisfied? Answer 'not applicable' if any are not
applicable.
1 2 3 4 5 6 7 8 9 10 n/a
Overall experience a a a a a a a a a a a
Feeling of welcome a a a a a a a a a a a
Cleanliness of streets a a a a a a a a a a a
Feeling of security by day a a a a a a a a a a a
Feeling of security by night a a a a a a a a a a a
General atmosphere a a a a a a a a a a a
Cleanliness of public toilets a a a a a a a a a a a
Availability of public toilets a a a Qa Qa a Qa a a a a
Friendliness of people a 4 a 4 4 a a 4 a 4 4
Standard of tourist signposting a 4 a 4 4 a 4a 4 a 4 4
Cleanliness of beaches a a a a a a a a a a a
Availability of tourist information a a a a a a a a a a a
Facilities at seaside a a a a a a a a a a a
Sea water quality O 0O 0O O O oo oo o aa
Standard of route waymarking a a a a a a a a a a a
Q22 Overall, would you say your trip to/in Wales was:
Much better than eXpected...........ovii i s a
A little better than eXPeCted ... ....iii i a
ADOUE What | @XPECIEO. ... uuiiiiiiiii i s aa a
N0 o [T (=TT To o o Ir= TSR3 =T (T o N a
Nothing like as go0d aS EXPECIEA ....uuviviiiitiiiiiii e s s s e s s e s e e s s n s e e snrarensnsnres a
DT 4310 a
Q23 (ASK ONLY TO THOSE WHOSE SAID UNLIKELY TO RETURN IN F2F SURVEY)

In the face to face interview you said that you are unlikely to make another visit to / within Wales in
the next few years. Why is that? (UNPROMPTED)

0 = (=T a
[0 T IR 1=V (0 1€ = 17 a
GELING Ol0. tuuiti it e a
Cant afford t0 ....vvieniiiii a
Nothing bad - just want to SE€ Other PIACES ... ..iiriiiiiiiii e r e aes a
LACK OF tME «euuiiiiiiii i e a
Lack of things to dO iN WaleS ........ivuiiuiiiiiiiii e a
General bad experience of WalesS.........oociiiiiiiiiiiii s a
People Not very frieNdly ... a

Bad WEALNET . .vvneii a



Please specify other

Q24 If you could describe Wales as a place to visit in a just few words, what would you say about it?
Q25 Would you recommend Wales as a place to visit to a friend or relative?
Definitely WOUIA ...cvuieeiiic e a
Probably WOUI.......iueiii e a
Probably WouldN't.....eue i a
Definitely WOUIAN'T 1u vt e e s st a
Q26 How important, or not, is it to you that your trip in/to Wales gives you an experience that is distinct
to Wales and that you couldn't have anywhere else?
Y2V T3 2] 0o 4 2= a
SOMEWNAL IMPOITANT. ... iuiii i s a
NN 0T V2T VT2 o 1o & = T | PPN a
NOt at @ll IMPOMTANT L..vuiiiitiie s s e s eaaas a
D 4310 a

Q27 Finally, do you have any other comments you would like to make about your trip to/in Wales?
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